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Quality content readers that matter
MEDIA PACK 2010

UNIQUE: The only lifestyle magazine dedicated to 

Provence

AWARD WINNING: BSL is written by award winning

writers, it is a magazine that will be retained long after

others have been discarded.

TARGETED: BSL is the best way of reaching the high net

worth readers that matter.

COMPETITIVE: BSL advertising rates are among the

most competitive on the market.

LOCAL: BSL is published annually on 1st June by English

author Jamie Ivey who lives in the Luberon
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Quality content readers that matter

ADVERTISING THAT WORKS:

“Congratulations with your new born ! It looks really good

and I'm very pleased with the advert. This is certainly a

good thing for Provence and its international

population.”

Rudi Janssen, Janssens Immobilier, Bonnieux

“At Domaine de La Brillane we were delighted with the

response we received from our advert in Blue Sky Living.

The vineyard saw a noticeable increase in trade over the

summer and we were pleased we decided to tie in the

Brillane brand with such a high quality magazine."

Rupert Birch, vigneron, Aix en Provence

"I have lived here for forty years and yours is the first

magazine that hits the spot. I'm sure it will go on to great

things.”

Elayne Murphy, Riviera Home Finders International
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Print run - 15,000 copies  Online: 20,000 readers a year

BSL targets affluent readers who are either residents of Provence, second home owners in the region or holiday makers in the region.

Distributed: 01 June - 10 Sept.

Luxury Hotels and Villas - 3,500 copies

BSL is distributed in the reception or in the rooms of luxury hotels throughout Provence. BSL has also partnered with some of the region’s leading luxury villa rental companies to ensure that BSL is available in the region’s most exclusive properties.

Golf clubs - 1,000 copies

2010 distribution: Pont Royal, Les Baux, Servenes, Provence Golf and Country Club, Luberon Golf and Country Club, Grand Avignon Golf Club, Golf Mont St Victoire, et Golfe Dolce Fregate

Airports - 2,500 copies

BSL is distributed in arrivals hall of Avignon airport and the car hire outlets of Marseille airport.

Villages - 7,000 copies

BSL has a distribution representative in each major Provencal village, including: Cucuron, Lourmarin, Ansouis, Bonniuex, Roussillon, Apt, Goult, Menerbes, Lacoste, Gordes, Coustellet, L’Isle Sur La Sorgue, Vaison La Romaine,  Saint Remy de Provence, Mausanne Les Alpilles, Mouries, Eygalieres, Rognes, Eguilles. The representatives are in charge of placing the magazine in restaurants, boutiques, boulangeries and vineyards. They also distribute the magazine directly to local residents. 

Advertiser copies for distribution: 1,000 copies
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Blue Sky Living is proud of its content. The amount of space available to advertisers is

strictly limited.

TO ORDER AN ADVERT, PLEASE COMPLETE THE FOLLOWING

FORM AND SEND TO:
Jamie Ivey, Blue Sky Living, Roucassol, Quartier des Guilles, 84160, Lourmarin
Tel: 00 33 (0) 4 90 68 16 53, Mobile 00 33 (0) 6 98 06 68 99

NAME:

ADDRESS:

TELEPHONE:

EMAIL:

AD DETAILS:

SIGNED:

 

	Format
	Prix € (exc.tax)
	Prix € (inc.tax)
	Height mm x Length mm

	Back cover
	2500
	2990
	297 x 210

	Inside cover
	1750
	2093
	297x 210

	Page advertorial
	1500
	1794
	297 x 210

	Page
	1100
	1315.60
	297 x 210

	½ page
	550
	657.80
	141.5 x 196 

	¼ page
	275
	328.90
	141.5 x 96

	1/8 page
	140
	167.44
	70.75 x 96


All adverts must be received by Friday 23 April 2010. An additional

charge of 10% will be payable if Blue Sky Living designers are required

to format the advert. For best results adverts should comply with the following format: Bleed - 3mm, Included crop marks and leave approx 10 mm for the spine. Format PDF (2400dpi)
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Editorial Calendar 2010
Features:

Property Special: Build it, Buy it, Furnish it. The indispensable guide to creating a home in the South of France.

Marseille Focus: In 2013 Marseille will be the European City of Culture. Blue Sky Living journalists reflect on how this former bad boy of French cities, is shaping up to the challenge.

Out of Season: Truffle hunters make small fortunes every winter finding and selling Provence’s notorious black diamond. Blue Sky Living trains its own truffle dog and heads for the woods to discover just how hard it is to make a living in the truffle trade.

Celebrity interview: Pierre Cardin talks about 60 years in the fashion industry and his plans to a build a golf course in the Luberon.

Food and drink
Restaurant reviews: Our critics visit two of the region’s best restaurants

Recipes: The Blue Sky Living Chef Philippe Sublet shares his latest Provencal creations.

Wine: Rediscovering the Cote Du Rhone. A tour of the best vineyards in the region.

Regulars:
News - a roundup of the latest news

Column - The English mother

Events - the principal summer events.

